4 TIPS FOR A SUCCESSFUL
EXPERIENTIAL MARKETING
CAMPAIGN FROM WYMAN’S BRAND
MANAGER COLLEEN CRAIG
Credit for concepts to Colleen Craig, brand manager at Wyman's

KNOW YOUR MISSION
AND ACT ON IT
A lot of people know Wyman’s as a wild blueberry company,
but not a lot of people know the unique story of how the
berry is cultivated only in the wild or the health benefits of
eating the fruit. Wyman’s knew its mission was to reach
more people and share the awesomeness of wild
blueberries, so the Bee Wild Mobile was born.

EXPERIENTIAL
MARKETING IS ABOUT
CREATING MEMORIES
In summer 2021, the Bee Wild Mobile pilot began in Maine,
transporting a massive truck painted with a crate of
blueberries around the country. Wyman’s Bee Wild Mobile
ambassadors give away stickers, enamel pins, wildflower
seed packets, custom playing cards by a local illustrator and
samples of its newest product, Just Fruit Cups.
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GET CREATIVE WITH
ADVERTISING
For its 3lb bag of Wild Blueberries, Wyman’s launched an
innovative ad campaign, including a scratch and sniff
advertisement in Portland Monthly.
Colleen explains how this type of interactive ad invites
readers to engage more of their senses to learn about wild
blueberries, and it creates a memory that sticks.

BRAND AMBASSADORS
AND POLLINATORS CAN
EXPAND YOUR BRAND’S
REACH
Pollinators, or ambassadors of the Wyman’s brand, are
spreading the word about Wyman’s wild blueberries — and
their association with Maine — with their friends, families
and networks.
“We see our employees as our best ambassadors and
the state of Maine as our next best ambassador,” says
Colleen.
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